SMALL BUSINESS SYNTAX

Rhinehardt


1. Assessment

2. Balance of trade

3. Balance sheet

4. Brainstorming

5. Brand

6. Break-even point

7. Burglary

8. Business plan

9. Capital

10. Channel of distribution

11. Cooperative advertising

12. Copyright

13. Corporation

14. Debit/Credit

15. Demographics

16. Depreciation

17. Discount

18. Diversification

19. Dividends

20. Economics

21. Elastic

22. Entrepreneur

23. Equilibrium price

24. Equipment

25. Equity

26. Ethics

27. Exports

28. Feasibility

29. Feedback

30. Fixtures 

31. Franchise

32. Franchisee

33. Franchisor

34. Goods

35. Goodwill

36. Hardware

37. Hypothesis

38. Image

39. Imports

40. Incentives

41. Inelastic

42. Intermediaries

43. Inventory

44. Investment

45. Job description

46. Kiosks

47. Label 

48. Layout

49. Lease

50. Liabilities

51. Line-and-staff organization

52. Manager

53. Markdown

54. Market Penetration

55. Market Research

56. Market Share 

57. Marketing Concept

58. Marketing Mix

59. Markup

60. Negligence

61. Negotiation

62. Niches

63. Obsolescence Costs

64. Odd/even Pricing

65. Operating Expenses

66. Opportunity Cost

67. Organization Chart

68. Package 

69. Partnership

70. Patent

71. Persistent

72. Philanthropy

73. Policies

74. Premium

75. Preselling

76. Private brand

77. Proactive

78. Product mix

79. Profit

80. Promotional mix

81. Psychographics

82. Public relations

83. Purchase order

84. Rebate

85. Resumes

86. Robbery

87. Scarcity

88. Services

89. Sole proprietor

90. Spreadsheet

91. Start-up costs

92. Stock

93. Stock turnover rate

94. Target market

95. Trade discounts

96. Trademark

97. Vendors

98. Venture capitalists

99. Workers compensation

100. Zoning laws

