Oletha Rhinehardt – Small Business - 2nd period
	OLETHA RHINEHARDT
	
	
	
	
	
	

	COURSE BLUEPRINT for 6615 SMALL BUSINESS ENTREPRENEURSHIP
	
	
	
	
	
	

	Comp #
	Unit Titles/Competency and Objective Statements
	Dates to Cover Material
	Time Days
	Total of Cognitive and Performance
	Course Weight
	Core/     Supp

	 
	Total Course Weight
	 
	86
	100%
	100%
	 
	 

	A.
	COURSE ORIENTATION
	 
	 
	 
	 
	 
	 

	SB01.00
	Explain the components of Business, Marketing, and Information Technology Education.
	27-Aug
	0
	0%
	 
	 
	 

	SB01.01
	Describe the basic content of the Small Business Entrepreneurship course as part of Business, Marketing, and Information Technology Education.
	 
	0
	0%
	 
	 
	SUPP

	SB01.02
	Explain the value of DECA as an integral part of the Small Business Entrepreneurship course.
	 
	0
	0%
	 
	 
	SUPP

	SB01.03
	Explain the value of FBLA as an integral part of the Small Business Entrepreneurship course.
	 
	0
	0%
	 
	 
	SUPP

	SB01.04
	Exhibit effective leadership skills and a cooperative attitude.      
	 
	0
	0%
	 
	 
	SUPP

	B.
	OVERVIEW OF SMALL BUSINESS
	 
	 
	 
	 
	 
	 

	SB02.00
	Explain the basic concepts leading to success in small business entrepreneurship.
	Aug 28-Sept 4
	5
	6%
	6%
	 
	 

	SB02.01
	Explain the factors and personality traits that contribute to the success of a small business entrepreneur.
	 
	3
	3%
	3%
	 
	CORE

	SB02.02
	Explain the purposes and components of a business plan.
	 
	1
	1%
	1%
	 
	CORE

	SB02.03
	Discuss the importance of ethical behavior in business.
	 
	2
	2%
	2%
	 
	CORE

	SB03.00
	Explain the legal environment of small business.
	Sept 5-12
	6
	7%
	7%
	 
	 

	SB03.01
	Compare forms of business ownership.
	 
	3
	3%
	3%
	 
	CORE

	SB03.02
	Describe sources of assistance available to entrepreneurs.
	 
	2
	2%
	2%
	 
	CORE

	SB03.03
	Discuss the roles of government in small business.
	 
	2
	2%
	2%
	 
	CORE

	C.
	FINANCING A SMALL BUSINESS
	 
	 
	 
	 
	 
	 

	SB04.00
	Explain the fundamentals of financing a small business.
	Sept 13-24
	9
	10%
	10%
	 
	 

	SB04.01
	Identify the costs associated with owning and operating a small business.
	 
	3
	3%
	3%
	 
	CORE

	SB04.02
	Discuss sources used in financing a small business.
	 
	6
	7%
	7%
	 
	CORE

	SB05.00
	Explain the financial statements maintained in a small business.
	Sept 25-Oct 8
	10
	12%
	12%
	 
	 

	SB05.01
	Develop the financial records used in a small business.
	 
	6
	7%
	7%
	 
	CORE

	SB05.02
	Explain the use of sales projections.
	 
	4
	5%
	5%
	 
	CORE

	D.
	MARKETING A SMALL BUSINESS
	 
	 
	 
	 
	 
	 

	SB06.00
	Explain the fundamentals of marketing in a small business.
	Oct 9-16
	6
	7%
	7%
	 
	 

	SB06.01
	Explain marketing and its importance.
	 
	3
	3%
	3%
	 
	CORE

	SB06.02
	Explain market identification.
	 
	3
	4%
	4%
	 
	CORE

	SB07.00
	Identify product decisions necessary for a small business.
	Oct 17-25
	5
	6%
	6%
	 
	 

	SB07.01
	Explain products/services that make up the product mix.
	 
	3
	4%
	4%
	 
	CORE

	SB07.02
	Identify factors that contribute to the selection of products/services in small business.
	 
	2
	2%
	2%
	 
	CORE

	SB08.00
	Identify place decisions faced by small business owners.
	Oct 26-Nov 2
	5
	6%
	6%
	 
	 

	SB08.01
	Recognize the importance of business image.
	 
	1
	1%
	1%
	 
	CORE

	SB08.02
	Explain the factors affecting selection of the business location.
	 
	3
	3%
	3%
	 
	CORE

	SB08.03
	Describe the components of a business layout including equipment, furnishings, and supplies.
	 
	2
	2%
	2%
	 
	CORE

	SB09.00
	Explain pricing strategies for making effective pricing decisions.
	Nov 5-14
	10
	12%
	8%
	4%
	 

	SB09.01
	Explain factors that affect pricing.
	 
	3
	3%
	3%
	 
	CORE

	SB09.02
	Explain pricing policies and strategies that help businesses meet pricing objectives.
	 
	3
	4%
	4%
	 
	CORE

	SB09.03
	Calculate the selling price of merchandise and services.
	 
	4
	5%
	1%
	4%
	CORE

	SB10.00
	Identify the function of promotion in small business.
	Nov 15-27
	8
	9%
	9%
	 
	 

	SB10.01
	Explain promotional strategies.
	 
	2
	2%
	2%
	 
	CORE

	SB10.02
	Describe the elements that make up the promotional mix.
	 
	4
	5%
	5%
	 
	CORE

	SB10.03
	Identify promotional media activities used by small businesses.
	 
	2
	2%
	2%
	 
	CORE

	E.
	PLANNING AND PREPARING TO MANAGE A SMALL BUSINESS
	 
	 
	 
	 
	 
	 

	SB11.00
	Identify the concepts of management for a small business.
	Nov 28-29
	2
	2%
	2%
	 
	 

	SB11.01
	Identify the functions of management.
	 
	1
	1%
	1%
	 
	CORE

	SB11.02
	Identify different leadership styles.
	 
	1
	1%
	1%
	 
	CORE

	SB12.00
	Explain human resources management in a small business.
	Nov 30-Dec 10
	7
	8%
	8%
	 
	 

	SB12.01
	Explain staffing procedures.
	 
	3
	3%
	3%
	 
	CORE

	SB12.02
	Identify regulations that protect employees.
	 
	2
	2%
	2%
	 
	CORE

	SB12.03
	Identify ways to maximize employee performance.
	 
	3
	3%
	3%
	 
	CORE

	SB13.00
	Explain business risk.
	Dec 11-14
	4
	5%
	5%
	 
	 

	SB13.01
	Identify business risks.
	 
	2
	2%
	2%
	 
	CORE

	SB13.02
	Explain methods of dealing with business risk.
	 
	3
	3%
	3%
	 
	CORE

	SB14.00
	Prepare a business plan.
	Dec 17-Jan 3
	9
	10%
	 
	10%
	 

	SB14.01
	Develop a written business plan.
	 
	5
	6%
	 
	6%
	CORE

	SB14.02
	Defend the business plan in an oral presentation.
	 
	3
	4%
	 
	4%
	CORE


